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AT the age of 16, Andrew Camilleri-
Fyfe set up his first business – sell-
ing ink cartridges on the internet. “I

used my birthday money to do it – my 
parents thought I was mad,” he laughs.
“But in a few months I’d made £200-
£300, so I was delighted.”

Six years on, he is a fourth-year student
studying for a masters degree in engin-
eering at Aberdeen, and is this year’s
undergraduate winner in the Blue Skies
competition.

His business idea – mobile phone web-
sites to appeal to the environmentally
conscious – has now been translated into
a limited company and, aged 22, he is the
managing director.

“As of now I’m MD of a limited com-
pany. It feels kind of strange, but once I’ve
looked at all the paperwork and so on, I
suppose I’ll get used to it” His two web-
sites are a novel twist in the mobile mar-
ket. The first, www.gogreenmobiles.com
sells mobile phones which are carbon
neutral – in that money is paid to carbon
offsetting schemes across the world, so
that purchasers can buy with a clearer
conscience. 

The other, www.webuyanyphone.com
involves mobile phone recycling and also
offers fundraising solutions to charities.

“I started off with the idea of selling 
carbon neutral phones, then realised I
could recycle them too, which means that
the phone is being useful at every stage of
its life.”

The Blue Skies prize money helped him
set up his business, but, more to the point,

the competition itself gave him the imp-
etus to develop it to its current level – all
at the same time as completing his thesis.
He is now juggling setting up business
partnerships with work placements in

engineering, some of them off-shore.
Camilleri-Fyfe, who graduates next year,
has set himself an academic goal of
becoming a chartered engineer, which will
involve working in industry for several
years at least. 

“I think the experience and skills
gained in setting up my own business will
help me in my career – and then we’ll see
what happens from there,” he smiles. ■
email: info@webuyanyphone.com
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DR Alexandra Johnstone, a nutrition
research scientist at the Rowett Insti-
tute of Nutrition and Health, which

became part of the University of Aberdeen
last year, won the staff prize in the Blue
Skies business competition.

Her idea, which she hopes will lead to a
spin-out company, is to deliver individ-
ualised, weight-loss meals, based on a per-
son’s own calorific needs, using her nutrition
and obesity management expertise.

After an initial screening – which would
include questions about food preferences
– each client would have a personal diet
drawn up for them. But it doesn’t stop
there. The concept involves taking three
meals and two snacks a day direct to the
client. It’s a one-stop-service, delivering a
weight-loss diet – on a plate.

“The weight-loss range would be called
‘Hungerless’, based on calorie counting and
a specific macronutrient composition,” she
says.

“I know the holistic concept of a whole
weight-loss menu and meal delivery is
commercially attractive from my interac-
tions with the food retail sector.

“Winning the Blue Skies prize has given
me the opportunity and the funds to
develop the idea and I am looking forward
to taking the concept on to a functional
business.”

At the moment, Johnstone is developing
a business plan and scoping local markets.
And certainly, there should be demand.
“Over half the adult population in the UK
are collectively overweight; it is no longer
the norm to be normal weight,” she says. “I
think there is a real opportunity for obesity
management where weight loss is
achieved by diet provision.” ■
email: alex.johnstone@rowett.ac.uk 
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Undergraduate’s environmentally
friendly trading company offers
phones with a conscience 


